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has been one of the pi-
llars of our foundation.

Japanese business success is usually associated with long
standing traditions and corporate cultures. However,in a post-
globalization, post-pandemic and increasingly volatile market
-place, it's becoming more and more important to move swiftly
and shake things up if you're to thrive and survive.

That's especially true of the powerhouse SME sector, accor-
100 M t I ﬂ t I C z ding to the man behind one of the nation’s most historic, but

OS n Uen |a Ompames versatile, automotive parts suppliers. SPK President Kyoichiro
MPPLE, RIVIAN, PFIZER, DISNEY, TIKTOK, BALENCIAGA, DPENSEA, UNITED, SPOTIFY Okl be"eves in usmg h\SCDmpany.ssize and aglhty lo Ccmpete
effectively. Despite global and regionalissues including poli-
tical uncertainty, semiconductor shortages, skilled labor gaps
and the pandemic, the 105-year-old Osaka based firm has
been agile enough to ride the storm. Mr Oki said: “The ability
toshift and be flexible in the face of adversity has been one of
the pillars of our company’s foundation.” It is diversification
and the ability to adapt to changing markets that are key to
continued success.

“Markets are always changing and it's almost impossible to
know what is going to happen in the next 10 years.” And they
are now looking forward to a sunny future shifting from gas
powered to electric vehicles, ahead of Japanese SDG targets.
; 3 He said: “One of our mid-to-long terms plans is to grow our
ISSUHE\HN\};E%‘RIE %"JEE  / business in the EV market, mainly involving providing parts
MUSIC BUSINESS ” / § for EVs.” Many governments have set goals that support re-

THAL s I newable energy initiatives in connection to SDGs, but these

changes are along way off.

“In the meantime, there are a lot of combustion engines on
the road with owners who would like to get more use out of
their vehicles.” Alongwith a strong global network of partners
and business conducted in more than 80 countries, the SPK
President has aninherent national pride in Japanese mindset.
Mr Okisaid: “This philosophy is the idea of perpetual innovation

TI M E 20 2 2354)% 1 1 E M 1 8 E %ie:%& and improvement as well as alevel of effort in manufacturing

notseenin many other places.”

PN
GSPEK

PREMIUM

NARBERY A ML OHBRIRBENTVET, =
15 (5 - B8 BTRR T, wosproogp  SPK o

T553-0003
[Z2a—R1Y)—RI[ZET B BRI LVEhHHE 5] ARFEEXESSTH5-4

S PK#®&tt IR-LERE FAX 06-6454-2404

kouhou@spk.co.jp
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